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Abstract: In today’s dynamic business environment, traditional human resource management practices are evolving into
an interdisciplinary approach known as HR Marketing. This article examines the impact of HR marketing strategies on
the attraction and loyalty of two leading generations: Gen Z and Millennials. The research employs a mixed-methods
approach, combining a quantitative survey (n=113) with qualitative analysis of HR professionals (n=15), utilizing thematic
content coding (inspired by MAXQDA methodology).

The findings reveal that while both generations share core values such as professional growth and mutual respect, there
are distinct differences in their workplace expectations. Gen Z prioritizes psychological safety, "feedforward"
communication, and authenticity, whereas Millennials place greater emphasis on stability and predictable career
trajectories. The paper analyzes the experiences of Georgian companies and provides practical recommendations for HR

managers to develop personalized Employer Value Propositions (EVP).
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